
Consumerism; This has to do with a strong 
belief in acquisition of consumer goods and 
the belief that these possessions constitute 
the greatest good and highest value in life. 
For young people consumerism emphasises 
three things. Firstly that the idea of money and 
possessions are an indicator of success and 
thus they provide them with status. Secondly, the 
belief that money and possessions provide them 
with contentment. Thirdly that consumerism is all 
about the choice it gives one and thus keeping 
one’s options open.

Narcissism; This is the excessive 
preoccupation with one’s self. This works in 
three ways; self centeredness characterised 
by the belief that life is all about the individual. 
Secondly, a young person may seek self worth 
by proving their worth through achievement. 
Thirdly self love; the apparent preoccupation 
with ones appearance.

Existentialism; This is the belief that life has 
no inherent meaning and that there is no 
overarching plan to follow. This in young people 
works in three ways; firstly intent or purpose, since 
there is no purpose in life they create their own 
purpose. Secondly since life has no overarching 
purpose or meaning it is therefore best found 
in the immediate future. Thirdly, independence, 
where meaning and purpose are sought 
through interactions with others, they see 
themselves as expecting nothing from anyone 
and owing nothing to anyone.

• This leaflet was designed to give an insight into 
   young peoples beliefs which is acted out 
   in their behaviour. Not all young people may 
   display these traits.

• This behaviour is not to be feared, its just the 
   way young people perceive things.

• Sometimes a young persons delinquent 
   behaviour is a result of problems in their 
   upbringing and other social factors like 
   drug and alcohol. In cases like these 
   the person may need help not 
   harsh punishment.

• Most young people are not there to 
   harm you. They are instead just out 
   to have a good time and hang 
   out with their friends!

Information for this article is 
from;
www.youthtrain.com/assets/
samples/p4/ p4_bk_3.pdf
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Belief of youth
You many look at the way they act 

and react and find that you just don’t 

understand. The following is a list of some 

of the belief systems of young people;

Hedonism; This is the belief that 
meaning and fulfilment is found 
through the pursuit of pleasure and the 
avoidance of pain. People who display 
hedonism behaviour follow three rules. 
Firstly that of personal gratification, 
through which they seek pleasure for 
themselves and not others, secondly 
subjective gratification where they 
decide whether or not something is going 
to be personally satisfying for them, thirdly 
the rule of immediate gratification, they 
look to receive pleasure within the 
immediate future.

Relativism; This teaches that truth 

and moral values are not absolute but 
are relative to the person or groups 
holding them. In other words when we 
declare something to be right or true, it 
is only right or true for us based on our 
upbringing and life experiences.

Youth is a period characterised by rapid psychological and physical transition, where young 
people progress from being dependent children to independent adults. This transition period 
has been made more complex by the social, economic and technological changes that have 
occurred in Australia over recent decades.

In this stage of life, people may be vulnerable to the influences of peer pressure and popular 
culture, and may be inclined to experiment, push boundaries and take risks that could impact 
on their immediate and longer term health and wellbeing. Patterns and levels of some risky 
behaviours differ between young men and young women, with prevalence often being higher 
among young men. As an older person you may feel sometimes like you are communicating 
with a foreigner when talking to young people. You may find the way they dress and behave 
foreign to your experience.


